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With pollutions doing a big part in the catastrophic Global Warming, people 
nowadays need to change the way they treat the environment. Doing a small 
part as an individual will eventually be a big part in preserving the home 
planet. 
 
Encouraging Filipinos to make a difference in society through small, everyday 
actions and responsible decisions is the goal of Unioil Petroleum Philippines 
Inc. as it launches the “Doing Our Part” campaign.  
 
For their part in the advocacy, Unioil introduces its Euro 5 compliant fuels to 
give consumers a cleaner and better alternative without the extra cost. The 
company once again claims to be the first and only retail petroleum brand to 
provide the cleanest range of high performance fuels.  
 
“People are now becoming conscious about their actions and how they affect 
society. With our latest campaign, we want to encourage Filipinos to make 
small yet meaningful decisions that can leave positive and lasting impact to 
the community,” said Janice Co Roxas-Chua, chief financial Oofficer, Unioil 
Petroleum Philippines  
 

http://www.tribune.net.ph/life-style/author/60-tribunewires


With Unioil‟s Euro 5 compliant fuels, motorists can have access to the 
cleanest range of fuels that have significantly less sulfur content at 10 ppm 
(parts per million), five times cleaner than Euro 4 standard fuels. Based on 
actual tests conducted by the Department of Environment and Natural 
Resources-Environmental Management Bureau (DENR-EMB), Unioil‟s Euro 5 
fuels can provide up to 77 percent less emissions compared to Euro 4 fuels. 
Motorists are able to get better engine performance while making a conscious 
choice to contribute to the environment. 
 

As part of the company‟s efforts to reduce the carbon footprint from its own 
operations, Unioil began its “Hybrid” station program with the installation of 
Smartflower solar technology in one of its newest retail stations. The 
Smartflower is equipped with an automated sun tracking technology allowing it 
to track the sun‟s movements across the sky resulting to as much as 40 
percent higher efficiency compared to conventional fixed type solar panels.  
 
Together with the Department of Environment and Natural Resources, Unioil 
has also put up Airvisual nodes in selected locations to help monitor air 
quality. The petroleum company is also the first to have a commercially-
available electric vehicle charger in one of its retail stations to advocate the 
use of more EVs for a cleaner environment. 
 

“For the past 50 years, Unioil has always been putting innovative petroleum 
solutions in the hands of consumers. Today, we continue this by introducing 
breakthrough ways to harness solar power, promote the use of electric 
vehicles, and drive with cleaner fuel,” said Kenneth Pundanera, president, 
Unioil. 
 

Unioil‟s “Doing Our Part” campaign engages everyone to make meaningful 
decisions for the community through every day driving with Unioil. With this 
advocacy, the brand presents itself as the reliable and cleaner alternative for 
motorists on their journey towards a healthier society and a greener 
environment.  
 

With its programs and Euro 5 performance fuels, Unioil invites motorists, 
environmental advocates and families to join its advocacy in making 
responsible choices for a sustainable and healthier tomorrow. 
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